DOWNTOWN SOUNDS 20TH ANNIVERSARY

Looking back at 20 years, we reflect on Downtown Sounds being born with a simple yet powerful goal: to bring
vibrancy and vitality to our community through music and cultural engagement. Over time, this event has not only
achieved its initial objective but has also grown exponentially, captivating both locals and visitors alike. Today, it
stands as a testament to the enduring power of arts and culture in fostering a strong sense of community where
people live, work and play. As Downtown Sounds approaches this 20-year milestone and beyond, we recognize the
opportunity to elevate the event's exposure, capacity, infrastructure, and marketability for years to come. We cannot
do this alone and invite your business to be part of history by helping support two decades of music, community, and
summer fun in 2024! This packet outlines sponsor benefits for tiers starting at $7.5K, but all sponsors should know they
benefit from Downtown Sounds track record and our ability to deliver:

@ Over 4K attendees weekly, totaling over 20K total concert-goes each season

@ Community impact extends beyond stage grounds with businesses promoting
‘Sounds Effects’ events before and after expanding economic impact of this event

@ Media and marketing campaigns with sponsor inclusion March - August
@ FREE viewing experience makes Downtown Sounds accessible to all economic statuses

@ 95% of attendees report they look forward to coming back season after season

If you would like to learn more about sponsoring Lindsey Payne Johnstone, Program Director Jenny Hagemann, Development Director
at any level, please reach out! lindsey@downtownbellingham.com jenny@downtownbellingham.com
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DOWNTOWN SOUNDS 20TH ANNIVERSARY 2024 SPONSORSHIPS

DOWNTOWN BELLINGHAM PARTNERSHIP’S MARKETING POWER
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